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Culture as Public Policy B A s I c I N c D M E
The Basic Income for the Arts is not F u R T H E j R T s

an isolated innovation. s

| will attempt to situate this policy

within:
- I r el andrnpolicg framdwark a

- Impact of 40 years of strategic

local arts development

- Evolving public attitudes towards

the arts

> Gov.ie/BasicincomeArts “ i

An Roinn Turaséireachta, Cultiir,
Ealaion, Gaeltachta, Spéirt agus Mean

Department of Tourism, Culture,
Arts, Gaeltacht, Sport and Media
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A City of Culture

- European Capital of Culture 2005
-2damongst 79 cities for itns
cultural and creative participation

The European Commi cci ~rne
Cultural and Creative Cities Monitor 2019
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Culture as Public Policy

Legislative Foundations:

0

0

Arts Act 1951 established the Arts Council

Arts Act 1973 increased emphasis on access to
the arts

Arts Act 2003 introduced statutory
requirement for local authorities to plan for the
development of the arts

2001 Local Government Act

Yok chy Counc
Arts & Culture
Strategy
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Culture is not optional
It IS not decorative

It IS a core public service responsibility



An Roinn Culomr,
Cumarsaide agus Spoirt

Department of Culture,
Communications and Sport
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The Local

' 31 Local Authority Arts Offices in Ireland
Authority Arts ; Y
- - One in each Local Authority - led by appointed
Office Model N

B ; ; Association of Local Authority Arts Officers

q | National Network

40 years of partnership between local
government and the Arts Council of Ireland
- First Arts Office established in 1985
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40 Years of Strategic Local Arts
Development

U Local Authorities are the second largest public
investorintheArts -t 49. 6 mil |l i1 on I n

U Integrated cultural delivery within local government
syste ms

U Translating national policy into lived cultural
experiences
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Comhairle Cathrach Chorcai
Cork City Council

=ls ‘f‘l': Arts Ea|af0na

The role of Cork City Arts Office Is to
enable and champion the artistic and
cultural ambitions of Cork city and its
people. We advise and support the
Council on all arts and cultural matters
and ensure the development of arts and
culture in Cork City. We do this through
Investment, advocacy, connection and
animation.



The Role of the Arts Office

Community and
Cultural
Democracy

' Photo: Darragh Kane



The Role of the Arts Office

Supporting
Artists

Photo: Joleen Cronin



The Role of the Art .
office Children and Young

Peopl ens Arts



The Role of the Arts Office

Public Art and
Infrastructure

Photo: Clare Keogh



The Role of the Art i .
Office Festivals and Cultural Life
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https://www.youtube.com/watch?v=YcRRlW_kArE&t=1s
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The Role of the Arts Office

Broader Policy
Contribution




Celebrating 40 years of partnership between the Arts Council and local government


https://www.youtube.com/watch?v=dgffk63uwsI

Cultural Value Is
not abstract. It Is
built through
sustained,
practical work.



Attitudes to the Arts In
Ireland

Arts Insight 2025 , 9(’)'1:255|n5ight

The national arts engagement survey

The national arts engagement survey

Ipsos B&A for The Arts Council

Prepared by Ipsos B&A for
The Arts Council / An Chomhairle Ealaion




1%

agree that Ireland is a creative nation



Attitudes towards the Arts 2025

There is a powerful and widespread belief in the intrinsic value of the arts. An overwhelming majority agree that Ireland is a
creative nation (77%), that the arts play a valuable role in society (73%), and that they should receive public funding (68%).
® Strongly Agree ~ Agree  Meither agree nor disagreed * Disagree ™ Strongly disagree

Ireland is a creative nation [ENE VAN A2 8% SU01%

Art education in schools (e.g. dance, drama, music, etc.) is as important as science education [IET TN 5900 239, L A
The artsplay an important and valuable rol n rsh society Coasm o S

The arts in Ireland should receive public funding S 38% 285 ‘
As much importance should be given to providing arts amenities as is given to providing sports amenities IS TR 3090 2L, 5] A
Ireland’s reputation for the arts helps bring visitors and tourists to Ireland [SSSETTAIS. - 449 23%  391%
The arts make for a richer and more meaningful life _ 26% i 1%
The arts help us express and define what it means to be Irish _ 26% t
The arts from different cultures give us an insight into the lives of people from different cultures _ 20% *%
The quality of professional arts presented inlreland are on a par with those you would experience in any European country _ 3% -t"%
| cannot afford to attend as many arts events as | might wish _ 30% 10% .'}E
The arts in Ireland are underfunded _ {0 -h‘-]'.{,
The arts locally help give my county or region a distinctive identity. [ ENE AL &8% 30% 5 A
Involvement in the arts makes me feel a stronger connection to where | live _ 38% -G
| am happy to pay to attend Professional Arts events [ 4&% e 30% Lo kg
There are equal opportunities for everyone living in Ireland to attend and participate in the arts, (regardless of class, age, TS5 329, 17, BE
ethnizity, disability etc)
A 28% 34% o 20% 8%

The arts play a significant part in my life
| am happy to pay to watch Professional Arts events anline _ 34% _-

0.30 How much do you agree or disagree with each of the following statements
Base: Adults aged 16+ n - 1060

25-102706-01- Arts Council Arts Insights 2025 1] IPSGS m



Arts Attendance Past 12 Months 2025

Estimated attenders in numbers.

0.2

Base:

Any Core Arts Activities Events®
Any Music
Films at a cinema or other vanue
Street Arts
Rock or Popular music
Art Exhibition
Traditional IFishdFolk music
Plays
Musical
Stand-up comedy
Country Music
Circus-inatent ar other venue
Ewent connected with Architecture
Other music
Event connected with books or writing
Other performance, concert, event
Live streaming of an event at a cinema
Classic music
Traditional Irish/Folk dance performance
JazziBluas music
World Music
Opera
Other dance performance
Ballet
Any
lnthe past 17 months, have you been to any of these events?
Adults aged 16+ n - 1060

25-102706~-01 - Arts Council Arts Insights 2025

72%

(]

"Moot including cammerciol films, musicals, stand-up comedy, country

music, rock or pOpuiar music.

Pop Est.

2365
2068
1968
813
o
B2
B42
539
599
556
513
433
338
330
310
272
278
210
225
188
161
143
136
68
3080

B e



Participating in the Arts 2025

Participation in creative activities is high among this online sample, with over a third (37%) taking part. Visual arts and crafts are
the most popular activities, highlighting a strong interest in hands-on creativity within this digitally-engaged cohort.

Total

Visual arts and crafts, for example, painting, sculpting, pottery, wood-turning, jewellery making,
weaving or textiles - 12%

Music of any kind including playing an instrument, being part of any band, orchestra or musical
roup. M 7%

Film and videa making including photography other than family, holiday or party snaps - 7%

Book Club, reading group - 75
Singing or being part of a choir - B

Creative writing, for example, poetry or stories - B2

Dance activity of any kind - 5%

Digital arts: creating and making original artwork, animation or games using digital technology - 5%
Crama or theatrical activity of any kind . 4o

Circus, Street arts, Carnival skills . 45,

Other I 1%

any N 377
any music [N 1%

(1.15 In the past 12 months, have you taken part in any of the following activities?

Base: Adults aged 16+ n - 1060
25-102708-01 - Arts Council Arts Insights 2025 26 E I“}ﬁ&



Social appreciation

of the arts

Arts Attitudes: Summary of Key Findings

Key findings from Arts Insight 2025 in relation to national attitudes towards the arts include..’

The gap
with individual
reality

There is a powerful and near-
universal belief in the public
value of the arts. The vast
majority of adults agree that
the arts are vital to Ireland’s
identity and creative
reputation, and that they
deserve public funding.

25-102708-01 - Arts Council Arts Insights 2025

A critical tension exists between
this belief in public value and
personal circumstances. Strong
agreement that ‘| cannot afford
to attend’ is significantly higher
than agreement that The arts
play a significant part in my life’,
highlighting a gap between
societal appreciation and
individual reality.

o6

Fostering the next

generation of arts
lovers

There is a strong desire to
foster the next generation of
arts lovers. A majority of
people (55%) want their
children to take a strong
interest in the arts, an
aspiration that far outstrips
their own recalled upbringing.



The Basic Income
for the Arts

Initiative of the Government of Ireland through the Department of
Culture, Communications and Sport



Background

U 2020 Arts and Culture Recovery Taskforce ANL I f e
Worth Livingn

U Pilot BIA scheme recommended to address:
Income Instability
Precarious working conditions
Barriers to sustained creative practice

U 2000 Artists + control group selected by lottery

Ut 325 per week for -2005r ee vye:




Photo: Domnick Walsh

Impact

U Artists spent more time on
creative work (+4
hours/week)

U 11 percentage points less
likely to experience anxiety
or depression

U 20 percentage points less
likely to feel that they have
to struggle to make ends
meet and to experience
enforced deprivation.

UReturn of t 1.

t1l I nvested

39



BiA (2026 A 2029)

Scheme now permanent

- Applicants must demonstrate an
active professional practice

primarily based in Ireland.

- New application process A
confined to 2000 recipients (over
10,000 applicants)

- BIA as research opportunity

- Opportunities and Challenges

BASIC INCOME
FOR THE ARTS

| https://www.gov.ie/en/department  -of-culture -
communications -and-sport/publications/basic -
Income -for -the -arts -pilot -scheme -reports/
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